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1	 Eiren,	 “Statistics	 of	 Film	 Industry	 in	 Japan.”	The	 Japanese	 population	 statistics	 for	 2009	 were	 taken	 from	 the	
information	on	Ministry	of	Internal	Affairs	and	Communications	website.	The	updated	2010	figures	indicate	that	408	




































the	two	top	grossing	imported	films,	Harry Potter and the Goblet of Fire	made	11	billion	yen,	and	Pirates of the Caribbean: 
The Curse of the Black Pearl	made	10	billion	yen	respectively,	while	the	two	top	grossing	Japanese	films,	Gedo senki	made	
7.65	billion	yen,	and	LIMIT TO LOVE Umizaru	made	7.1	billion	yen	respectively,	so	again,	the	combination	of	high	
grossing	Japanese	films	made	better	business	than	the	combination	of	high	grossing	foreign	films	did.	In	2008,	there	
was	a	mega	Japanese	box	office	leader,	Gake no ue no Ponyo,	which	made	15.5	billion	yen,	contributing	significantly	to	
the	Japanese	box	office	income,	while	the	top	grossing	imported	film	was	Indiana Jones and the Kingdom of the Crystal 
Skull,	which	made	5.71	billion	yen.	In	2009,	the	top	grossing	Japanese	film,	ROOKIES: Sotsugyō, made	8.55	billion	yen	
while	that	of	the	imported	film	Harry Potter and the Half-Blood Prince	made	8	billion	yen.	The	updated	statistics	for	the	
year	2010	from	the	Eirin	website	show	that	the	box	office	income	from	Japanese	films	was	118,217	million	yen	and	that	
from	imported	films	was	102,521	million	yen.	The	box	office	leaders	were	Karigurashi no Arietti	at	9.25	billion	yen;	THE 
LAST MESSAGE Umizaru	at	8.04	billion	yen;	and	Odoru daisōsasen THE MOVIE 3	at	7.31	billion	yen.	Umizaru	is	also	
based	on	a	popular	manga,	which	was	adapted	to	TV	drama	series.	Its	drama	is	about	the	dangerous	rescue	missions	of	
the	Japan	Coast	Guards,	and	is	based	on	real-life	incidents.
















are	no	 longer	 interested	 in	 studying	or	working	 abroad.	They	 are	 content	with	 listening	 to	 Japanese	
pop	music,	reading	Japanese	manga	and	watching	Japanese	films.4		There	have	also	been	changes	in	the	
Japanese	entertainment	business.	Japanese	television	stations	are	more	aggressive	in	promoting	the	films	
they	 co-produced	 through	 their	 advertising	 spots,	 faced	 by	 the	 bad	 economy,	 reduced	 advertisement	
income	 and	 competitions	 coming	 from	 games	 and	 internet.	 Once	 the	 market	 for	 Japanese	 films	





7	 These	box	office	 income	figures	are	 taken	from	the	film’s	official	website.	Using	some	of	 the	same	characters	but	
not	the	main	character,	Detective	Aoshima	played	by	Yūji	Oda,	two	“spin-off ”	films	were	also	made	in	2005,	Kōshōnin 
Mashita Masayoshi	directed	by	Katsuyuki	Motohiro	and	Yōgisha Muroi Shinji	directed	by	Ryōichi	Kimizuka.
making	Japanese	films	more	attractive	to	Japanese	viewers.5
The	 film	boasting	 the	 largest	box	office	 income	 in	Japan	 in	2008	was	Gake no ue no Ponyo,	 an	




































The	 producers	 of	 these	 four	 box	 office	 leaders	 during	 the	 last	 two	 and	 a	 half	 years	 consist	 of	
the	 film	studio	Toho;	production	companies	 like	Studio	Ghibli;	 the	American	studio	Disney	and	the	
French	 production	 company,	Wild	 Bunch;	 combined	with	TV	 networks	 like	Nippon	TV,	TBS	 and	
Fuji	Television;	 and	 local	TV	stations	 like	Chubu-Nippon	Broadcasting	and	Hokkaido	Broadcasting;	
the	 music	 and	 entertainment	 company	 Amuse;	 talent	 agencies,	 Hori	 Productions	 and	 Watanabe	
Entertainment;	advertising	agencies,	Dentsu	and	Hakuhodo	DYMP;	major	newspaper	companies	like 
Yomiuri	Shimbun;	internet	media	company	Yahoo!	Japan;	and	telephone	company	NTT	Docomo.	
If	 the	 film	 is	based	on	a	book,	 as	 in	 the	 case	of	ROOKIES,	 its	publisher	Shueisha	will	 join	 in.	
In	 addition,	 companies	 from	 other	 fields	 also	 participate,	 such	 as	 the	 trading	 company	Mitsubishi	
Corporaition,	 insurance	 companies	MS	&	AD	Holdings,	 drink	manufacturer	Asahi	 Soft	Drinks,	 tea	






to	depend	on	broadcasting	and	 foreign	 sales	 rights,	merchandising	 license	 fees	of	 character	products,	












The	 serious	 theme	of	 the	 film,	of	how	 to	 face	death,	 is	handled	deftly	 in	 an	entertaining	 form	
full	of	laughter	and	tears.	The	conflict	between	father	and	son,	and	that	between	husband	and	wife,	are	























Aruitemo aruitemo	by	Hirokazu	Kore-eda	(1962–)	and	Jitsuroku rengō sekigun: Asama sansō e no michi by	
Kōji	Wakamatsu	(1936–).	
Kiyoshi	 Kurosawa	 has	 been	 popular	 for	 his	 unique	 horror	 films	 including	Cure	 (1997),	Kairo	























10	 Stephen	Holden	in	The New York Times	(16	April	2009),	Joshua	Rothopf	in	Time Out New York	(25	August	2009),	
Anthony	Kaufman	in	The Village Voice	(25	August	2009),	Don	Willemott	in	 filmcritics.com	(28	August	2009),	James	
Bernadinelli	 in	 reelreviews.net	 (23	 September	 2009),	 Peter	 Bradshaw	 in	The Guardian	 (14	 January	 2010),	 and	Tom	



























































teacher	 whose	 infant	 daughter	 was	murdered	 by	 two	 of	 her	 own	 students.	Nakajima	 is	 a	 successful	
television	 commercial	 director,	 and	 employed	 stylistic	 music	 video-like	 usage	 of	 close-ups	 and	 slow	











internationally	 recognized,	 and	 received	 international	 financing.	 However,	 the	 majority	 of	 Japanese	
films,	particularly	by	young	directors,	are	remarkably	domestic	in	their	cinematic	vision.	They	are	only	
interested	 in	 themselves	 or	 the	 very	 tiny	world	 of	 a	 young	 couple,	with	 the	 addition	 of	 a	 few	more	
uninteresting	young	people,	trying	to	“find	themselves	[jibun sagashi].”	These	young	directors	in	their	




























Mizoguchi	 (1898–1956)	 and	Nagisa	ōshima	 (1932–)	 have	 been	 art	 house	 directors,	 not	 necessarily	
successful	in	the	box	office	but	among	critics	in	Japan.	





































The list of films made in 2008–2010 included in this article:















Dear Doctor デイア・ドクター,	2009.	Directed	by	Miwa	Nishikawa.	Produced	by	the	Dear Doctor 
Production	Committee	consisting	of	Engine	Film,	Bandai	Visual	(video	company),	Tvman	Union	
(independent	 TV	 production	 company),	 Dentsu,	 Eisei	 Gekijō	 (Cable	 TV),	 Denner	 Systems	
(Tsurubei	Shōfukutei’s	agent),	and	Yahoo!	JAPAN.	
Okuribito	 おくりびと,	 2009.	 Directed	 by	 Yōjirō	 Takita.	 Produced	 by	 the	 Okuribito	 Production	
Committee	 consisting	 of	TBS,	 Sedic	 International	 (film	production	 company),	 Shochiku	 (film	
studio),	 Dentsu,	 Amuse	 Soft	 Entertainment,	 Shogakukan	 (publisher),	 Mainichi	 Broadcasting,	
Asahi	Shimbun	(major	newspaper),	TV-U	Yamagata	(local	TV	station),	and	TBS	Radio.
Hyakuman-en to nigamushi-onna	百万円と苦虫女,	2008.	Directed	by	Yuki	Tanada.	Produced	by	the	
2008	Hyakuman-en to nigamushi-onna Production	Committee	consisting	of	Nikkatsu	(film	studio),	
Pony	Canyon	(film	and	music	company).	Itō	Company	(Yū	Aoi’s	agent),	WOWOW	(cable	TV),	
Dentsu,	Gentosha	(publisher)	and	Express	(film	and	TV	production	company).	
Gake no ue no Ponyo 崖の上のポニョ,	2008.	Directed	by	Hayao	Miyazaki.	Produced	by	Studio	Ghibli,	
Nippon	TV,	Dentsu,	Hakuhodo	DYMP,	Disney,	Mitsubishi	Corporation,	Toho,	 in	 association	
with	Asahi	Soft	Drinks,	Lawson,	and	Yomiuri	Shimbun;	and	distributed	by	Toho.






Aruitemo aruitemo	 歩いても 歩いても,	 2008.	 Directed	 by	 Hirokazu	 Kore-eda.	 Produced	 by	 the	
Aruitemo aruitemo	 Production	 Committee	 consisting	 of	 Engine	 Films	 (production	 company),	
Bandai	Visual,	Tvman	Union	(Kore-eda	belongs	to	this	company),	Eisei	Gekijō,	and	Cinequanon	
(film	production	company).
Tsurugi-dake: Ten no ki	剣岳　点の記, 2009.	Directed	by	Daisaku	Kimura.	Produced	by	the	Tusugi-dake	
Production	Committee	consisting	of	Toei	(film	studio),	Fuji	TV,	Sumitomo	Corporation	(trading	
company),	Asahi	Shimbun	and	Kitanippon	Shimbun	(local	newspaper).
Tōkyō Sonata トウキョウソナタ,	2008.	Directed	by	Kiyoshi	Kurosawa.	Produced	by	the	Tōkyō Sonata 
Production	Committee	consisting	of	Entertainment	Farm	(production	company),	Hakuhodo	DY	
Media	 Partners,	 Pix	 (film	 import,	 distribution	 and	 promotion	 company)	 and	Fortissimo	Films	
(Dutch	film	company).	
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